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CUSTOMER JOURNEY OVERVIEW
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RESEARCH PURCHASE HOW TO USE THIS TEMPLATE
ZERO MOMENT OF TRUTH FIRST MOMENT OF TRUTH 1

. Enter the marketing effort in the
appropriate section. The top of
the list should be those efforts
that affect the most people

2. Select if the effort is:

Owned Effort - A channel you
create and control like your
website, social media ac-
counts, and blog

Earned Effort - When some-
one else says something about
your brand it is “earned”.
Non-paid influencers, reviews,
reposts are earned efforts

Paid Effort - Paying a third par-
ty to promote your brand such
as google or social media ads.

You are looking for a good mix
of all three. Svome channels
may have two categories.
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SECOND MOMENT OF TRUTH
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